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The Australian visitor economy
• As Australia’s economy con-nues to transi-on
from the end of the mining boom to a diversiﬁed
services-based economy, tourism has been
iden-ﬁed as our next super growth sector
• Australia welcomed 8.6 million overseas visitors in
the year to July 2017 – 8.1% higher than the year
to July 2016
• In the past 12 months tourism expenditure in
Australia has grown by $6.3 billion to $121.2
billion
• Tourism directly employs more than 580,000
Australians in more than 280,000 businesses

The New Zealand visitor economy
Biggest economic contributor
•
•
•

10% of GDP (direct & indirect)
Largest export earner (21% of total)
332,000 employed (direct and indirect) – 1 in 8 jobs

Domes8c Tourism
•
•
•

2016 - strongest annual growth in a decade
Total annual spend $20.2 billion, up 7.4%
From 2013 to 2016 household tourism spending increased 19.1% - against an increase in total household
consump-on expenditure of 10.5%

Interna8onal Tourism
•
•
•

2016 - record annual growth
Total spend $14.5 billion, up 19.6%
From 2013 to 2016 interna-onal visitor spend increased by 46% - with annual arrivals up 25%

The Chinese Dragon
AUSTRALIA
•

•

China is Australia’s second biggest source of inbound
visitors, but will very soon overtake NZ to become
number one

NEW ZEALAND
•

China is NZ’s second largest source of visitors behind
Australia

•

More than doubled in size and value since 2012
400,000 annual visitors, spend NZ$1.4b

•

Market growth took a breather August 2016-June
2017

•

Now back into double digit monthly growth

Inbound visita-on from China is growing at ﬁve -mes
the rate of visita-on from NZ

•

China is also the highest-spending visitor market

•

Our China arrival numbers grew by over 10 per cent
last year

But it’s not all China…
• Of Australia’s top ten markets, seven are from Asia
• Asian markets are without doubt the largest growth driver for our visitor economy
• India will overtake China as the world’s most populous na-on in a few decades

Most Asian Markets growing strongly

Source: ITM August 2017

Are we becoming vicAms of our own
success?
•

Growth is good, but it has a price – it is now causing
increasing queues, long waits in major airports

•

Inconvenience causes an unpleasant ﬁrst and last
impression for visitors

•

It is imprac-cal and unaﬀordable to con-nually build or
extend infrastructure to absorb the growth

•

We need to streamline the customer experience

A sustainable future
•

Industry vision and business-level commitment

•

A fully rounded deﬁni-on of sustainability
•
•
•
•

•

Economic
Environmental
Host Community
Visitor

Vital that we con-nually improve the visitor experience

The case for reform of Trans-Tasman
air travel
• Few na-ons enjoy rela-onships as close of that of Australia and New
Zealand
• Trans-Tasman is Australia’s busiest interna-onal avia-on market
• Daily average of 128 scheduled airline ﬂights between Australia/New
Zealand
• 23 ‘city pairs’ linking nine Australian airports with ﬁve in New Zealand
• Almost 7 million trans-Tasman journeys in 2016
• Signiﬁcant opportunity to remove millions of travellers from queues
and reduce conges-on in interna-onal terminals

The TTF proposal for reform
• This month TTF and Airbiz released a new paper ‘Fast forward:
Streamlining trans-Tasman air travel’
• The paper proposes the crea-on of a ‘domes-c-like’ experience for
trans-Tasman travellers
• It also proposes advanced biometric screening and border preclearance to be trialled on selected routes.

Desired outcomes
• Reduced conges-on and improved visitor experience
• Removal of visitors from queues in interna-onal terminals
• Simpliﬁca-on of border processing
• Crea-on of a ‘domes-c-like’ travel experience
• Improving eﬃciency and produc-vity for airlines and airports

